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lvan Henrigue Tavares Pauletti Mercado Bitcoin

UX Designer & Front End Developer W ESPM Escola Superior de
Propaganda e Marketing

Sdo Paulo, S3o Paulo, Brasil _
Visualizar informacgées de

- : - . contato
Adicionar segdo do perfil Mais... Visualizar conexdes (+ de

500)

Totally passionate for the user experience of things, from a book to an advanced smartphone, Ivan is
software usability enthusiast and how it must be used in favor of the easy and intuitive conception of
software and hardware. "How to scolve one of the major e-boak readers problems? "The 'fast-flippin...
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Andre Souza

Cognitive
Psychologist

User Experience Researcher

Google

At Google, User Experience Researchers (UXRs) help everyone

us on the user. In this role, you will create understanding and em
stated and unstated, for your entire pro

uct team includng designers, product managers, and engineers. You willdo s
exploring the behaviors and motivations of our users through methods ke field visits, ethnography, surveys, usablity testing, and logs analysis. Your
research will help us create useful, usable, and delightful new products and features for pecple as well as
You'll inspire change at all stages of pr deve

y around user needs
by conducting primary research,

waally innovating on our exsting products
ent by delivering compeling, written, inperson and visual presentations on your findings
The UXR community at Google is unique. As part of our g

and leam from UX

you will have the chance 10 work not other UXRs on your immediate team bu

ohshed mentorship programs, 55 10

s the company through regular inperson meetups, es
pects. Google is a place where UXAs can do their best work

r internal research tools,

Google's miss is to organize the world's information and maike it universally accessidle and useful Only one thing sistently stands in the way between
our users and the world's information - hardware. Our Hardware team researches, designs, and develops new technologies and hardware to
interact

with computing faster, more powerful, and seamiess. Whether finding new ways 10 capture and sense the world around us, advancin
oving interaction metho: r Hardware team is making people’s lives better through technology

Conduct independent research on mudtiple aspects of products and experiences

Collect and analyze user behavior th h lab studies, field visits, ethnography, surveys, benchmark studies, server logs, and online experiments (A/8

fanagers, Engineers, and other UXASs to prioritize research opportunities in a fa ced, rapidly changing environment
te complex technical and business requirements rescs

) written reports and in-person presenty

Minimum qualifications
VBS degree in Anthropology, Human Fact

ence or other related fields or equivalent practical experienc
4 yed WOrk experience

Experience conducting semi-structured interviews, contextual field visits, usability studies ether live or remote (e.g. Userzoom or usertessing com)
Preferred qualifications

" M.A_or Ph.D. in a related fiedd or equivalent practical experience

Experience integrating user research into product designs and design pra
Expenence in vey design (le: Quaknics). Experience w
Expenence with intermet searc

tices

ng with statistics and experimental design

, ddvertising, and cury within mobée, apps or development environments
Demonstrated understanding of the strengths and shortcomings of different research methods, including when and how %0 apply them during the pro
development process

Excellent interpersonal, aboration skils




-Or Just as
chemistry is the
sclence behind
o0od cooking,
psychology is the
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No business plan
survives the first
contact with a
customer I3

THE STARTUP
OWNER’S MANUAL

Thé Step-by-Step Guide for
Building a Great Company

Steve Blank and Bob Dorf







Ny it il e Lt ]
e Rvas P

»
!

28

—td -
[ Thse




{ L :
S ad !?fv_ -

f—td

!







Heuristics



ow a different
oroup of people can
have different
interpretations
and Judgements,
sometimes on the
opposite way of
the rational choice.

KAHNEMAN
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Dashboard

Recent Documents

« Booking Revenue
March 08, 2017

o Opportunity Status
March 01, 2017

» Average Sales Revenue
February 16, 2017

» Average Sales Revenue
February 16, 2017

Consumer Base

19%
Satisfied
19%
Neutral

21%
Unsatisfied

40% Very
19% Very ——— Satisfied
Unsatisfied




Confirmation bias

Dashboard Dashboard

230 crashes



Pro-choice bias

Dashboard Dashboard

PRV VS

Recent Documents

230 crashes 50 crashes



Base rate fallacy

230 crashes 50 crashes
1.000.000 users 2.000 users
0,023% crashrate 2,5% crash rate




Base rate fallacy

Pro-choice bias

Confirmation bias


https://en.wikipedia.org/wiki/Fundamental_attribution_error
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Position ¢

1
2
3
4
5
6
7
8
9

-t | ek | ek | b | e | b | e | -
~N O O ATy o

District
Grajau
Sapopemba
Jardim Angela
Brasilandia
Capao Redondo
Jardim Sao Luis
Cidade Ademar
Itaim Paulista
Sacoméa
Jaragua
Cidade Tiradentes
Campo Limpo
Jabaquara
Cidade Dutra
ltaquera
Tremembeé

Lajeado

444,593
296.042
291.798
280.069
275.230
261.586
248.215
241.026
237.769
220.292
219.868
216.008
212.504
203.473
199.824
185.731
185.184

Population 2010 ¢ Census 2000 %

333.436
282.239
245.805
247.328
240.793
239.161
243.372
212.7383
228.283
201.512
180.657
191.527
214.085
191.389
145.900
163.803
1567.773



https://en.wikipedia.org/wiki/Fundamental_attribution_error
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Deslocamentos pendulares na regido metropolitana de Sdo Paulo

Districts with higher people
displacements to work (last e s o i (5200
mile)

RESUMO

O principa’ cbjetivo deste trabalho € anslisa o8 deslocamentcs pendulares ccorridos ne Regido Metropolitena
de S3o Pauio come um indicative de desigueidades e da heterogenedace espacial & social existentes na
regldo. A abordagemn do tema fol felta e diferentes recortes espadals para analizar 05 tipos de Muxos
pendulares estabelecdos nos diversificados contextos sLb-regicnais. A prindipal forte de docos Lviilizacda i o
. Censo Demogdfico 2000,
® (e ali ral Sl d e (( onsolacao, Palavras-chave: Desiocamertos penduiares. Popalache. Regibc Metrodolitans ce 580 Pavlo.
Pinhel Republica, Se, Bel

I n el rOS ) ep u ICa’ e’ e a This study haes aimed al analysing the commutings n th: met-cooltlan ares of S50 PaJle as a1 indication ¢f

iregualities and of sccial 2nd spacial heteregoneity in the area. The thamre has beenr aporoached in cfferent

\/i S'ta specal units to analyse the typoes of commutings establibhoed among the divers#fied subrog onal contexts. The
main source of Jata used in ths study was Demographs Census 2000,

Key words: Commutings. Population. Metropalitan Are: of S350 ™aclo.

® Southside [Brookiin, Vila O éado do Conss Garmosbic0 005k revlara ave 15 o, 7. e € passons vabaerer

cstudavam em municipias cferentes doqueies onde resiflam. Esse tipa de deslocamento ora realizado,
, . principelmente, por res dentes ncs Estados de S3o Paulc ¢ Ro de Jane 0, que registraram 29,2% (2.1
milhSes) & 13,2% (980 m), respectivamente, do total (o pais, A Regilo Metrapoitana de SEo Paulo - RMSP
O | I m pla, M Oema) concentrava 54.8% (1,1 milndo) des que trabalthavam ou estudavam fora do munic’pio ¢ residiam ne Estado, ¢
enlre seus munidipios, Osesco (116 mil), S&o Paulo (114 mil), Senlo Adré (95 mill) & Guervhes (94 mil)

BNTESANTATAM OS MDIOres CONtingentes, ca~actenizando, ssim, dse deslccamento populacicnal como um
fendmena wrbano concentrade em grandes ddades.

Entre os resicentes na RMSP que tratalhavam ou estucevam fora co municipio de residéncia, $1% ¢ fezam
om musidplos situndos A préara AMSS, 6% o outras Undodos ¢a FoderngSo - LIFS ou poises ¢ 3% em
OulIos ML NNCipios <O Interior €0 Eslado de Sdo Payle, revelando ¢ grande ding Mismo itero Metropol tang.

]
‘ WeStS | d e (Pom péia, Lapa, Os daslocamentos pendulares, caracterizades coma um tipa de moblilidade sopuladcnal Intra urbana, mals

inlensos em dreas de maior conkenlracdo da populagdo, Lornaram-se um irportente aspectlo a ser considerado
Na dindmica urdara Met odolitana, Corstituem Jma dirensdo ¢2 organizacko ¢ de alccashe das atvidades
: oconfimicas, sSo radiatizadas pola conflulncia das arorssos de transfarmacio do espaco urbang, ¢
er IZeS derivados, em grande parte, de sue forma de expensdo & de owpatdo pela popu lagdc, elém de distribuikdo
dos fungles Lrtenes

Desse modo, cestaca-se 2 importdnda de seu estudo, epeciaimente em dreas metropolitanas, come a da
Grande S8c Paulo, caracterizada tanto pela intensidade * rigueza de seu dinamismo ecordm ico e populaconal,
como pelas fortos cosigualdades sockals o haterogoncidide ospacial, A RMSP concentrd pold

processos contraditdrios, apresenta diferentes faces em sua dindmica intra-urbana ¢ em sue confliguragdo

— o8 3 0 | 3 48 d 1 } Ne . R XK d

Source: http://www.scielo.br/scielo.php?script=sci_arttext&pid=S0102-88392005000400007
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Safest districts

CRIMINALIDADE BAIRRO A BAIRRO flGv
® Central side (Consolagao, - Pl - e e
Pinheiros, Republica, Sé, Bela Y00 oS b
Vista)
® Southside [Brookiin, Vila
Olimpia, Moema)
® \Vestside (Pompéia, Lapa, ST

Perdizes)

Source : Secretaria de Seguranca Publica de Sdo Paulo
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Decoy Effect

The tendency of T
. E e ;
change prices or Bias—
features in favor of a |
specific option |




Bias
Negativity Bias

Greater recall of negative experiences
compared to positive ones.

I ' would like to contact you about
products, services and offers that might interest you. Click on the Register button to submit
this form and indicate your consent to receiving marketing communications by post, phone,
email, text and other electronic means. If you do not wish to receive such communications,
please tick the relevant box(es) below.

If youldo not wish to receive fFommunications from | please tick the relevant

box(es)

Post Telephone Email Text/other electronic means




Bias
Blind spot Bias

Tendency to see

vourself less biasead

than other people, or

to be able to identity

more cognitive biases ‘Lo
in others than in "/
oneself A




Cognitive distortion
Choice supportive bias Naive realism

Sub-additivity bias Contrast effect

Survivorship

Google effect fo?slesn seu s
Reactance Cross-race
Framing Belief bias

Well travelled road effect Unity

Backfire effect Zero-risk bias
Expectation bias Clustering illusion

Zeigarnik Pareidolia
effect 174\
Forer effect

Status quo effect

Fundamental attribution error

Worse-than-average effect
Sexual over perception bias

Stereotyping
Blind spot
Emotional
Bandwagon

effect

Cryptomnesia

Moral luck
Halo effect
Semmelweis

reflex

Irrational
escalation
Focalism
Law of the
Instrument
lllusion of

control

Restraint bias
Actor-observer

Systemic bias
Third-person effect

Rhyme as False

reason

memory
Neglect of
probability Placebo
The post effect
purchase Less is
racionalization
Restraint Better

Cheerleader effect Anthropomorphism
Confirmation bias Implicit stereotype
Woman are wonderful effect I I Iicit

’ Rec_ency transference
illusion Hot-hand
Hindsight bias fa||acy
Belief bias Declinism

Authority bias
System justification
Time saving Social disability
Not invented bias
here bias
Overconfidence
Context effect
Prejudice bias
Selective perception
Social comparison bias
Peltzman effect

Courtesy bias
In-group bias

Loss

The Aversion

Zero-sum
Weber-Fechner law Cultural bias
Byrstander effect

Self-serving



Fallacies



-Nobody proved that there is life on
another planets, so there is no life
outside Earth.

-Nobody proved there is NO life
outside Earth, so we can say there is
life outside Earth.

Appeal to ignorance
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Let’s put bikes on the streets so people can pick
them anytime and pay with an app.

- It bikes were useful, we wouldn’t have cars on the streets.
Appeal to ridicule



Let’s put bikes on the streets so people can pick
them anytime and pay with an app.

- It bikes were useful, we wouldn’t have cars on the streets.
Appeal to ridicule

- Cars are so 2018. Bikes and scooter are awesome!
Argumentum ad novitatem - Appeal to novelty



Let’s put bikes on the streets so people can pick
them anytime and pay with an app.

- It bikes were useful, we wouldn’t have cars on the streets.
Appeal to ridicule

- Cars are so 2018. Bikes are awesome!
Argumentum ad novitatem - Appeal to novelty

- But, it we offer bycicles, soon people will claim for scooters,
rollers, jet skis, etc. We can’t afford that.

Slippery slope



P S

IF MARIJUANA GOES LEGAL, SCENES LIKE THIS WILL BE
COMMON



Let’s put bikes on the streets so people can pick
them anytime and pay with an app.

- It bikes were useful, we wouldn’t have cars on the streets.
Appeal to ridicule

- Cars are so 2018. Bikes are awesome!
Argumentum ad novitatem - Appeal to novelty

- But, it we offer bycicles, soon people will claim for scooters,
rollers, etc. We can’t afford that.

Slippery slope
- Bycicles are really famous in China!
Argumentum ad populum - Appeal to popularity



Ad Hominem: Altacking an agument by attaciing the person making i:"Bob is 3 spokesman foe False Dichotomy: An argument that claims thee are only two possbilities which need 1o be
the senator’s ofice, 50 Bob’s arguments Can't be teusted” considered when n fact these are more. “Beher we Cut spending on education or we rck 1p 2

- 3get deficit = t 3 deficit, 50 10 Cut spen n education”
Ad Nauseam: Pepeanng something 25 true over and over 303, even after it has been shown 10 mentatlve E huge budget We don't want a £, 50 we have 10 cut spending on education
A I’ror
§

Fertuaetelling: The tendency 10 make predictions about the outcome of a cholce, assume thas
the peediction & troe, and then use the peedction 25 3 promise 0 Jrguments 10 sepport that
thoxe,

be falie, Radko commentators are prone 10 doing this: “Sandea Fluke wants the taxpayers 10 pay for

conaception, She argues that & 5 the responsiity of the txpayer 10 pay for her contaception. N%

Sandra Figie belleves that constaception should be paid for by the taxpayer”

Framing effect: The tendency 1o evaluate evidence or 50 make chokces déferently depending on
how it & framed; for example, 10 copose 2 aw thae &5 described a5 “health care seform” bt 10
sapport the same Liw I it’s described 25 “health insurance company seguiation”

Argument from Scripture: An argument that if one part of 3 source being Cted 5 true, then the
ooire source must be true, Does not apply extiusively 10 holy texts o Bical scriptuses.

Appeal to Authority: An argument that something mest be true because someone who Is
generally respecied 535 50 Guilt By Association: An argument that £ an aqscciation exists between two things,
they must be the same. “John supports Lbertarian polices. Bl akso supports

Lbertaran polcies, and Bl Is rackt Therefore, John must be tacis oo

Appeal 10 Emotion, Force, or Theeat: An atternpt 1o manpulate the audence’s emotions

"o must ind Bob guilty of this murder, If you do not find hien guiity, then you will set 2

dangerous musderer froe 1o prey on your childeen”) Micit Affrmative: Afrming 2 negative consequent from two affemative
Satements. "All troe Amencans e PINOtS some patrots e willng 10

fight Sor their country; thesefore, theve must Be some true Americans who

Appeal 10 Igacrance: An asservon that something must be true because it hasat
been proven 10 be fakie, or than it must be false because 2 hasnt been proven 10
be troe. "We can't prove that there is ife in the universe other than on oW own
planet, 50 & must be true that e exists only on earth.”

2en't wiling to fight for thelr country The implication that there ae some
patriots who aren’t wiling 50 Sght doesnt imply there must be some

true Amernicans who acent
Just Weeld Fallacy: The tendency 10 bebeve
bad things happen 10 Bad people and
o Gooa things happen 30 good people.
go - For example. an atiomey defending
.

Appeal to Probabdity. An agument that becase
something could happen, that means it will happen. ¥ |

kep playing the lottery | am sure 10 win, which wil
soive ¥ my money prcblems.”

False Attridution Q

Q Vividness Fallacy
Association Fallacy
Q

Sunk Cost Fallacy

Entrenchment Effect

(%)

Appeal to Probability

%
Q
Log
¥

Q Appeal to Authority
False Dichotomy

(%)

Base Rate Fallacy

%)

Regression
Bias

3 1Ipat mHGNL 33y B WICTIM was Out At night
2 $hort deess, and therefore brought the attack
voon hersed

Affrming the Coasequent: A assertion of the form
P, then Q: O therefore P. For example, Al dogs have fleas;
this animal has fleas: thevefore, this animad 5 a dog”

Affrming the Disjunct: An assertion that f one thing or ancther thing Loaded Question: An asgument which poesuppases its own

might be true, and the fiest 0ne Is true, that must mean the second one i fale. angwer O ong Of Its Own proemises 1 the way it's pheased. “Have you
For example, “Bob could be 2 police officer or Bob could be a liar, Bob I 3 police officer; stopped beating your wife yet?”
therefore, Eob Is not 2 e’ In face, they might both be true or they might both be false Choice Supportive Bias: The tendency 10 believe that one's choices were better than they actually

pendency 10 $00 patsemns, such 25 faces of wouds, in random stimeds for example,

wese, of 10 bebeve that other options were worse than they actually were. For example, when




Importance of Psychology
Gestalt (briefly)
Biases

Fallacies


https://en.wikipedia.org/wiki/Fundamental_attribution_error

Importance of Psychology


https://en.wikipedia.org/wiki/Fundamental_attribution_error



https://en.wikipedia.org/wiki/Fundamental_attribution_error
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